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INTRODUCTION

THE VIEW FROM 30,000 FEET STARTS
AT THE GROUND

It didn't all start for me at priceline.com, but it was
there that | honed my craft as a brand designer, team
builder, leader and the company’s first Creative Director

(employee #22).

Priceline (U.S.) emerged from an incubator during the era

when ‘www'’ was a staple of web addresses.

Here, | would create the company’s full spectrum look, feel
and voice, in addition to producing it's national print and
radio campaigns where | wrote, produced and directed

William Shatner to new found fame (and fortune).

The company is now worth over $10 billion dollars.

Shatner, about $100 million.

The brand voice inspiration stemmed from my personal
copy of William Shatner’s The Transformed Man - a unique
blend of storytelling, humor, and performance.

priceline.com

Name Your Own Price”

"Yeah, Brian Wittman." — William Shatner
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BRAND ID - THE LOGO

NIKE BAY AREA TECH CENTER EXPERIENCE TEAM
SAN FRANCISCO, CALIFORNIA
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BRAND ID

BANANA
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L-T TO B-R: OOROO RECORDS, ZOID BIOMETRICS, IREV SOLUTIONS, L-TTO B-R: COLUPON, HANNAH BANANA HAVANA CABANA, YARDSCAPES
SALIENT, MANAGEQC, CENTERSTRIKE GOLF CALLIE & MONIKA DRESSMAKERS, WINDRUSH ORGANICS
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CAMPAIGN AD (ONE IN A SERIES) AND PRODUCT SAMPLE: WINDRUSH ORGANICS
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TRADEMARKS IN USE

INSTRUCTION

The care and feeding of a company’s brand is never
a one-and-done. Between guidelines and trademark

manuals there lies the everyday policing (both internal

and external) of usage.

As a brand designer, | often act as the ‘brand police, safe-

guarding the company'’s integrity and reputation.

The synergy of assets knows no company size in
brand-building. Starting with a clear and defined mission,
the corporate ID evolves from rigid exploration to legal

vetting to the trademark usage guide.

A company's trademark usage guide, in my opinion, is

as important as its organizational chart. It stands as a
playbook for consistency in branding ensuring that all
elements of the brand, including visuals, messaging, and
experiences, align cohesively. This consistency helps in

building trust, recognition, and a strong brand identity.

I created this rebranded mark and subsequent guide
which stood the test of time for all touchpoints. It’s voice
was spoken through a thoughtful construction of every

possible brand element, including photography!

SCOTTeVEST

Your life. Our pockets.
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PUBLISHING

Doctor’s Journal of New Food Cures

ST ., repom TsE LD BOTTOM LINE

DESIGN CONSISTENCY ACROSS ALL
BRANDING TOUCHPOINTS

As Chief Creative Officer for a 40+ year old
publishing company, | was hired as a change
agent with little to no obstacles to hinder my

mission.

| quickly revitalized an in-house creative team of
10 artists and writers, introducing new workflows

alongside an external team of up to 12 copywriters.

Bottom line (pun, intended), we mailed millions
of pieces each month, stakes were high to move
the needle to 3%, let alone my highs, averaging FOR OUTSMARTING
35% and as high as 81%. The secret? e

Well, that's just something we'll need to talk

about over coffee...

“You've created miracles here, including some that,

I'll admit, surprised me.”

-Sam Edelson, Founding Partner, Bottom Line Inc.
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DIRECT RESPONSE - PRINT
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MOBILE

THE BRAND IN HAND

While I'm not a UX or app programmer, I've had

my fair share of Ul assignments where I'm asked
to apply my branding design (and often copywriting)

skills to repair or replace an existing flow.

My approach is simple, we are communicators.

The way we instruct is the way we design. Clearly.
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SOCIAL
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STORY TELLING THROUGH SOCIAL

Brand language and development occurs in real

time through social strategies. Its need for speed : >
challenges us to engage micro-attentive customers (HE)I]IS[:““EH ' (RE) nlsc“JUER EH%%HLFEEER%EBABY
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The use of established brand assets allows us
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to test and retool our creatives for better
functionality. As important is the refined cadence
of the media calendar—building your story and

brand affinity over time.

No out of the box templates for me!
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TO AND FROM THE INBOX

FORM AND FUNCTION(AL) DESIGN
UNDER A UNIFIED BRAND STRATEGY

It's not the journey, it's the destination—as we
test our way to the most effective results from
CTAto S.

Whether it's a quick social media post or a
detailed email campaign, the essence of brand

design lies in maintaining a cohesive narrative.

Social media challenges us to engage in mere
seconds, while email allows for deeper storytelling.
Both require a consistent brand voice and visual

identity to build trust and recognition.

By adapting our strategies to fit each medium,
we ensure that every touchpoint resonates with
our audience, reinforcing the brand’s presence

and message.
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TYPOGRAPHY: THE ACCENT
AND FLAVOR OF BRANDING
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Brand Personality or Personality Branding both

)

take a similar path. In packaging, for example, *!._-1
first impressions matter.
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We do judge our books by their covers.
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I've had the pleasure of designing over 250

|

album releases, working with artists to bring

ARBDEE ﬂl:i‘ ?.lll‘T‘
0 N Py
their project and their personalities forward.

Design, art direction, photography, illustration,

admittedly, with an emphasis on typography. ;)

“Brian is a terrific designer and creative director
with a remarkable eye for what speedily communicates.
One of the best. I know that because we worked closely
on highly visible projects in London at both my

companies in Hollywood, California. He’s a great bloke
to have running the show.”

vKileore Nicki Parrott

-Kosh, multi-Grammy award winner and creative director

of the Beatles iconic albums, Abbey Road and Let it Be.
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DESIGN

BILLBOARD MUSIC AWARD

Coveted by recording artists worldwide, | am
proud to have designed this award at a time when

Biggie and Michael were still pumping out hits.

The best music from around the world atop an

apex is instantly communicated in the design.

“A multi-talented futurist, always designing and
planning projects on the cutting edge of trending
design and technology.”
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BRANDING AND MERCHANDISE

CHARACTER BRANDING

WWEF, now WWE is the world’s largest wrestling

promotion and entertainment company.

The Undertaker is one of its most enduring
characters. For several years, | provided the

following services...

Brand ID and merchandise for The Undertaker
Catalog design

Photo art direction

Develop the WWE Travel Club assets

DVD and media kit packaging

Did | mention merchandise? And, lots of it!
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RADIO/TV/ONLINE MOTION AND AUDIO

"“CONTENT"

Content used to be what filled the space
between ads. Now, it's the lifeblood of every
brand, the magic word that turns marketing plans

into strategy gold.

Everyone's chanting ‘content is king,’ but the
real royalty lies in creating meaningful, engaging
pieces that resonate with your audience—not just

churning out clickbait.

In a world flooded with noise, content done right

is what sets a brand apart.
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PRODUCT DESIGN AND BRANDING

THE SIDE HUSTLE ‘b

Inspired by the gaps | see in the market, | create
products | wish existed, turning ‘'why not?’ into
‘why hasn't anyone done this yet?’ It puts all my
skills to work, challenging me to push boundaries

in design, branding, and marketing.

PILOT WATCH SOCIAL CLUB APPAREL AND ACCESSORIES
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e e ‘s YOU GET TO THE GREEN. WE'LL TAKE IT FROM THERE.®

Flamingowear
The Putter (v.1)

Tobacco leaf tie pin
The tiedyetie
Cigargoyles
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COMING SOON
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